The World Cup provides a great opportunity to promote reading. Reader development expert and Puffin
author Tom Palmer looks at some of the ways to get youngsters hooked on books

This spring, hundreds of libraries
and thousands of schools will be
using the football World Cup Finals
to encourage children to read more.
And although their main motivation
will be to promote the joy of books,
they will also be helping to grow the
market for books for publishers and
hooksellers,

The schools and libraries in ques-
tion will be inspired in their work
by a new free toolkit full of ideas
that they can use from May to July
as football fever sweeps the nation.
Published by the National Literacy
Trust (NLT) in early March, Love
Football: Love Reading—The 2010
World Cup Reading Toolkit will out-
line some of the best ways in which
schools, libraries and learning cen-
tres at football ¢lubs have promoted
reading through sport. Many of the
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“The 1986
World Cup
helped
me learn
to enjoy
reading”

tips have been inspired by the NLT's
various football reader development
schemes that are known collectively
#s Reading the Game, and there are
also ideas that 1 have developed to
promote my Foul Play and Football
Academy children's series, published
by Puffin.

“The World Cup is a great oppor-
tunity to promote reading through
football," says Jim Sells, manager
of Reading the Game at the NLT.
“There is so much fantastic material
published around the tournament,
and we want to get these books into
families’ hands through schools,
libraries and bookshops.” The toolkit
will reach thousands of schools and
hundreds of public libraries, and
therefore has the potential to influ-
ence millions of children and their
attitudes to reading. Importantly, it

will also help to raige the confidence
of many boys who, were it not for
football, might not be inspired to pick
up a book.

I was one of those boys, When |
was young | was a weak reader, and
the older I got the more [ shunned
books. But I was inte football, and my
mum used that passion to encourage
me to read newspaper reports, mag-
azines and books about the game,
During the 1986 World Cup finals
she bought me a magazine preview-
ing the tournament and, after it, a
book summarising it. Gradually, her
technique worked. Reading about
football gave me confidence, and 1
began to enjoy reading. About foot-
ball, but I liked it, Fuelled by this
new confidence, | now had the desire
to read about other things, like war,
travel—and more football, of course,
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At some point | came to call myself a
reader.

This is why | now go into hun-
dreds of schools a year (o talk about
my books, like the latest in the Foul
Play series, Off Side, which features a
storyline about a young African foot-
baller who comes to play in Europe. |
do it so that I can publicise my books,
of course, but [ also do it so that [ can
inspire more readers to read more.
Just Tike it did for me 24 years ago, |
hope that this World Cup will inspire
boys to discover the pleasures of

reading,

The reading habit

The National Literacy Trust already
does an astonishing amount to pro-
mote reading through sport. Reading
the Game is an umbrella for many
great projects—Ilike marketing cam-
paigns featuring posters of England
footballers reading, or the annual list
of footballers' favourite reads called
Premier League Reading Stars.

And there is plenty of evidence to
suggest that football is a very effec-
tive way of developing readers, More
than nine out of 10 children taking
part in Premier League Reading
Stars in 2009 said that they would
read more as a result of the scheme,
Seven out of 10 parents said they
were reading more too. One par-
ent said: “The project has had such
an impact on me, | honestly hadn't
picked up a book in 30 years, but
when Sophie brought home Foul
Play by Tom Palmer I thought I
should give it a go, and | absolutely
loved it!™ One child said: *It changed
my life as it opened my eyes to the
fantastic world of books.”

“Love Football: Love Reading™ will
target all this sort of work inte the
Waorld Cup, and with the backing of
the NLT it will do it in partnership
with publishers and football clubs,
The toolkit will be available for free
online, and as well as lots of ideas for
encouraging reading it will include
jacket images and reviews of new
books about the World Cup, There
will be daily news about World Cup
reading activities going on around
the UK, plus worksheets and a free,
episodic story based around the
tournament and responding to daily
events and results. Aimed at Key
Stage 2 and 3 classrooms, it is intend-
ed to be read aloud daily in schools
every weekday morning from 6th
June to 13th July.

The toolkit will reach every school
and library in the UK. The NLT will
be promoting it through its web-
site and newsletters, and [ will be
contacting every schools' library
service, public library service and
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thouzands of schools and libraries
direct through my own databases, As
aresult, millions of readers and read-
ing professionals will know about the
books being published for the World
Cup Finals.

What's in it for the trade?

It is sometimes unclear why publish-
ers and booksellers should support
certain reader development activi-
ties in libraries and schools, One of
the biggest reasons is that—as book

FOOTBALL AND THE NLT

The National Literacy Trust literacy initiative; and Playing
has run programmes helping with Words, a schook-based
to boast reading through scheme which gives children
sport since 2002 under the reading incentives such as free
auspices of its Reading the tickets 1o matches and the
Game (RTG) initiatives, which ts  chance to meet players.
primatily funded by the Football NLT's most recent resaarch
Foundation sports charity. Into the initiatives shows some
It has several strands including  positives including:
Premier League and Scottish @ 949% of Premier League
Premier League Reading Stars, Reading Stars participants
wihich has each of the football stated that they would go to the
cubs in the 10p flight in England  Tbrary more.
and Scotland reaching out ® 68% of children stated they
to reluctant readers in their wanted to read more as a result
communities and nominating one of Playing with Words.
of theit players a5 a “Reading ® 94% of children taking part
Champion* to naminate their in Playing with Words stated
favourite boaok. The programme that player involvement had
begins again this month, encouraged them 1o read more,
Other strands in RTG are ® 650% of children reported
specific football related schemes  wanting to read more as a result
In its Reading is Fundamental of Kick into Reading.
programme; Kick into Reading. @ 96% of RTG Reading is
o football storytelling stream Fundamental project co-
supported by Championshipand  ordinators said that the project
lower leogue clubs; Read and had improved children's
Write Football Stories, an adult attitudes to reading

trade research has shown—borrow-
ers buy books, too. If someone likes
a book they have borrowed from a
school or public library, then they
often buy it, or others like it too.

Most of the ideas in the “Love
Football: Love Reading™ toolkit will
increase children’s éxposure lo
authors and books published across
the board. This will help to grow the
market for books and raise aware-
ness of World Cup and football
publications in particular. Publishers
will get their book covers prominent-
ly displayed, plus the opportunity
to promote their titles via activity
sheets and website reviews that will
be read by parents, teachers and
librarians. Football-related authors
can also be listed for event avail-
ability during the tournament and
beyond. We hope all this work and
more will significantly increase
orders from schools and libraries for
featured authors and books.

The *Love Foathall: Love Reading”

toctkit will be available at

www literacytrust.org. ukiworidcup from
early March. Publishers’ books for review and
downlcadable resources suich as book covers
and activity sheets can be supplied from
March onwards, and will be made available
on the website during the spring.

Tom Palmer is the author of two football
series for Puffin, Foul Play, a foothall detective
serves, and Football Academy, which follows
an under-12 Premiar League Academy. He
also specialises in promoting reading
through sport.

For more infarmation and to send
submissions for the website, please contact
him at info@tompalmer.co.uk
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